
BUSINESS GROW ONLINE 
WORKSHOP 3

Web Marketing Strategy
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OVERVIEW OF WORKSHOP 
TWO

Linking strategies..

What is Social media..

Keyword research (again)..

Adding Video to your site..

Give things Away on your website..

Google Analytics - testing and tracking..
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THE FUTURE!

JUST A REMINDER :-)

Sorry to be repetitive !

3



E-MARKETING

Lets Explore Some Online 
Marketing Strategies
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WHAT WE WILL LOOK AT 
TONIGHT...

Email - Free delivery & very effective PLUS it can be 
put on autopilot!

Social Media - Facebook pages, twitter, linked In, blogs & 
video.  Staying in-touch with your customer base.

PPC - Pay Per Click - Adwords & Facebook.

SEO - Search Engine Optimisation.

Banners & Ad space on other sites.
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Free contact with your customer.

The money is in your list - if they already know 
you they are much more likely to buy from you in 
the future.

You must collect your customer AND potential 
customers emails (examples - Bicheno Aquarium 
& Providore).
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HOW ARE YOU GOING TO 
COLLECT EMAIL ADDRESSES 

IN YOUR BUSINESS?

Ask your customer to write it down - old 
fashioned pen and paper..

Encourage your customer/prospect to visit 
your website & signup there..
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WHAT WILL YOU OFFER YOUR 
CUSTOMER/PROSPECT FOR THEIR 

EMAIL ADDRESSES?
Some thing they want? Information 
works well online..

A report

A newsletter

How to... etc.

A free sample in the post.
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STORING & MANAGING 
THOSE EMAILS

Hard copy - printed in a book

On computer software - Spreadsheet or email 
program (office outlook)

Autoresponder - stored online
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THE TIME CONSUMING 
METHODS OF MANAGING 

YOUR EMAIL LIST

Hard copy - printed

On computer software - Spreadsheet or 
email program 
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EMAIL ON AUTO-PILOT
AUTORESPONDERS

Email on steroids...

Set followup messages to go out over a set 
period of time.

Broadcast to the entire list at one time.

Trusted email provider - ISP’s let them through.

Easy to collect online - simple to embed on 
your site.
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A COUPLE OF 
AUTORESPONDERS

Aweber - we use and recommend - start 
at $19 (USD) per month

Mailchimp - we also use - has a free 
option for under 2000 on the list - then 
costs from $10 (USD) per month
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Aweber

13

http://michon.aweber.com/
http://michon.aweber.com/


MailChimp
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OPTIN FORMS
the steps

Send your customer or prospects email address to the 
autoresponder for storage.
The autoreponder can then send an email back 
straight away (an email you prepared earlier)
Ongoing - emails can be sent at set intervals - now its 
on autopilot.
When someone replies to one of these “automatic 
emails”, the email appears in your inbox and you can 
communicate with your customer/prospect..
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LOOK AFTER YOUR EMAIL LIST
Anti SPAM policy - be aware of it.  If you get accused of 
SPAM too many times the ISP’s will block you domain name 
or worse..

Many autoresponders require double opt-in - this helps you 
comply with any anti - spam policy as they have consented 
twice to hearing from you.

Don’t always “sell” to your list - give them value so they look 
forward to your emails.

Don’t ignore them - email regularly so they know that on 
Tuesday’s they get an email from you..
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Social Media 
The Internet is no longer a ONE way 

communication - it is a TWO way 
communication
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LIST OF SOCIAL MEDIA SITES
Facebook  http://facebook.com

Myspace  http://www.myspace.com

Youtube  http://www.youtube.com

Twitter  http://www.twitter.com

Blogs (free and on your website)  free - http://www.wordpress.com & http://
www.blogger.com 

Linkedin  http://www.linkedin.com/

Hub pages  http://www.hubpages.com

Squidoo Lens  http://www.squidoo.com

Plus thousands more....
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MARKETING ON SOCIAL 
MEDIA

Effective communication with your market.

Address issues straight away

It’s where your customers (& competitors) are

2 way communication

Reputation management - track your business online and 
respond quickly..

Different Social Media sites suit different businesses.. eg:- my 
space - teenagers & facebook - adults .. (very general)

20



WIGGLY WIGGLERS
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SOCIAL MEDIA TIP

Use time saving syndication between various 
social media services..  i.e. Updating your 
websites blog sends a message to your twitter 
stream and your Facebook page.
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SOCIAL MEDIA TIP 2

Services like posterous work on the Iphone.. You can be 
taking pictures and commenting on things when you are out 
and about and putting it up on the web - straight away... 
syndicating to blog, twitter & facebook..

You can also email to posterous..

Called micro blogging..

Let me show you - example as if at a trade fair etc.
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SHARING

Make it easy for your customers to 
share your site with their friends.
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BLOG PICTURE WITH SHARE 
BUTTONS
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TIME FOR A JUICE BREAK :)
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PAY PER CLICK
PPC
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GOOGLES VERSION
ADWORDS

Great place to start

Ads appear on the right hand side

Pay per Click is based on keywords/phrases

5 cents - $5 

Set a daily budget

Can get into the content network and cost per million
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GOOGLE ADWORDS
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$5.00 TO SET-UP
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ADGROUP
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MULTIPLY AD’S
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ADWORDS TIPS

Include your keyword/phrase in your ad

Keep an eye on your budget

Make sure the landing page has the keyword in the URL and 
prominently on the page

Don’t use too many keywords in an ad group - the key is to 
be specific..

44



FACEBOOK VERSION
FACEBOOK PPC

Very targeted ads - i.e. only to women who are over 
40 and live in tasmania. (birthday example)

Use pictures.

Cost per click or per impression.

Set a budget.

45



46



47



48



49



50



51



SUPER HINT

Keyword research (and knowing who your 
customer is) is vital when creating your ads and 
bidding on keywords/phrases.
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SEARCH ENGINE OPTIMISATION
SEO

Basically making your site look great to the search engines.

Keywords/phrases vital
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Google vs Yellow Pages

lets watch a video :-)
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ON PAGE SEO
what you can do ON your website

Keywords/phrases in the URL, 

Keywords/phrases in the title tag, 

Keywords/phrases in the H1 & H2 (page headings),

Keywords/phrases in the image names,

Keywords/phrases in the emphasised text on the page,

Update your website regularly using relevant keywords.
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Keyword in menu

Keyword in title tag Keyword in URL

Keyword in heading
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OFF PAGE SEO
WHAT YOU CAN DO OFF YOUR WEBSITE

Get links from “relevant” websites and have the links created 
using your keyword/phrases.

Create pages in social media site (facebook, hub, squidoo 
etc.) that link back to your site.

List in directories - DMOZ & YAHOO

All this activity will increase your Google page rank.

Get more relevant links..
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AFFILIATE MARKETING/JV

Basically you pay someone else for sending you a lead/sale.

You set the commission - 50% of sale or 3 cents a sign up.

There are websites you can list your affiliate package on - 
they generally track this for you too.

This is a great way to get your traffic boosted by other 
people.

HINT: you can also sell other peoples things on your website 
for a commission.
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BANNERS & ADS

Just like in the real world people can sell you ad space on 
their site.

Find a site that is relevant that you like and ask them if you 
can buy some ad space for a banner.

Make sure the site has a descent page rank and descent 
traffic.

You can use a tool like SEO quake to investigate other sites.
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OVERVIEW
Email - collect your customer and prospects email addresses.

Social Media IS your friend!

PPC - if you have a little advertising money its a great way to 
get some traffic quickly.

SEO - use your keywords on and off your site.

You can contact other websites to advertise on their site!

If you only do one 10th of what we’ve talked about tonight 
you will be ahead of 99% of your competition!!

63



64



NEED MORE?

Next workshop 8th June: Engaging in E-Business..

michelle@michoninternational.com

simon@michoninternational.com

http://www.michoninternational.com

Follow us on Twitter ;-) @MichelleF & @becauseIhadtoo & 
Facebook - Michon International

Like us on Facebook - http://www.facebook.com/MichonInt
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