
BUSINESS GROW ONLINE 
WORKSHOP 2

Enhancing Your Web Presence
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OVERVIEW OF WORKSHOP 
ONE

Your customers & your competitors are online and so 
should you be!

Whats the purpose of a website in your business: to sell, to 
provide information or to be a point of contact?

Research your customers ONLINE..

The anatomy of a Website.

The importance of Keywords.

Get your local business onto Google local Business TODAY!
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THE FUTURE!

JUST A REMINDER :-)
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ENHANCING 
YOUR WEB 
PRESENCE

To improve your hit rate...
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Keyword research
Linking Strategies
Social Media
Video – add video to your site
Give things away on your site
Make your site easy to get around
Test…

Tonight’s topics:-
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THINGS YOU CAN DO TO 
IMPROVE YOUR WEBSITE’S 

PERFORMANCE

Get higher up the search engine rankings.

Look after your online reputation.

Give customers reasons to stay on your website & buy.

Test every thing you do.
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Number One search engine (Youtube is 
number two)

You need to get Google to like you!
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GETTING GOOGLE TO 
LIKE YOU

or ranking higher in the search engines!

Keyword research - applying the results to your website.

Linking strategies - if other people like you so will Google..  
don’t forget your keywords.
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KEYWORDS
RECAP

Google uses these to determine the relevance 
of your website - Algorithm

What are your keywords? local hint - include 
area your business services i.e Launceston..

11



GOOD NUMBERS

Completely individual - you need to do the 
numbers.

For us:- 100+ searches per day (& less than 
30,000 competing pages)
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WHAT YOU CAN DO WITH 
THESE KEYWORDS...

On your website

In your domain name

In your headings 

In your title tag

In the emphasised text on your pages

In the image names

And in the general content of your site..
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LINKING STRATEGIES
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LINKING = PEOPLE LIKE YOU

What is a link?

Links-in vs links-out...

Use your keywords in your links - if you can (called 
anchor text) - Hyper link.

Not all links are created equal! Page Rank (0 - 10).

Relevance over PR..
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Other Relevant
 Websites

Your Website

Links TO your website
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GETTING LINKS
TO YOUR WEBSITE

Use a tool like market samurai to find relevant pages you 
can link from..

Do a google search for - “keyword blogs” or “keyword 
forums” - look out for no follow sites..

Social media sites are loved by Google and have a high 
PR - easy place to get links from..

Video - put a video on youtube AND link back to your 
site..

Create relevant articles & upload them to article 
directories..

List in Good directories. Dmoz (free), Yahoo (paid)..
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Back-links from 
Web 2.0 - Blogs - Forums

26



Social Media sites you can create a 
presence on to link back to your site..
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You can create articles that will link back to your 
site
 AND can be used on other peoples site (while 
still linking back to you).
You can pay people to write articles for you.. 

Articles
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Directories

Dmoz - free - looked over and approved by “real 

people” - can take a while..

Yahoo directory - USD $299pa
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WHAT IS SOCIAL MEDIA?
WEB 2.0
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Why People use Social media 
sites at an ever GROWING rate...

Social media feels safer - surrounded by 
family & friends.

Social media is less noisy than the web OR 
their email inbox!

****Taking the above into account - you can’t 
SELL in the traditional fashion inside social 
media sites - you need to be subtle. ****
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Video
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Blogs are Social Media..
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Twitter = micro blogging
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3rd Largest Country in the World
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IKEA
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BIG businesses using social media
Absolut Vodka
Adidas
American Express
Avon
BMW
British Airways
Coca-Cola
Deloitte
Ernst & Young
Fiskars
Ford
FujiFilm
General Motors
H&R Block
Harley-Davidson
Heinz
Ikea

KFC
Kraft
Marriott
McDonalds
NASA
Nike
Pepsi
Pfizer
Pizza Hut
PUMA
Samsung
Siemens
Taco Bell
Toyota Motor Company
Xerox
Yoplait

AND THOUSANDS MORE.....
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Australians and Social Media..
from Nielsen Online Research - 2010

140 million tweets per day (Michelle’s customer service 

example & and election night & revolutions)

3/4 of Aussie internet users visit Facebook

9.8 million Aussies use social media sites

Australians are LEADING the world when it comes to 

Social Media - we LOVE a chat! (17.6 hours a week 

online)
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TIME FOR A COFFEE BREAK :)
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BACK TO YOUR WEBSITE..
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** You have 3 seconds to grab a viewers attention, 

then they are GONE **

A good Website has...

EASY to follow navigation.

Clear direction (don’t make it 
hard to buy)
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All Website navigation MUST 
answer these questions:

Where am I?

Where have I been?

Where can I go next?

Where’s the Home Page?

Where’s the Home Page again?

53



SOME BAD WEBSITES
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SOME GOOD WEBSITES
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What do they want you to do?
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GIVE STUFF AWAY
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RECIPROCITY
just one of Cialdini’s rules of influence

If you give things away on your website (or any where for 
that matter) people will be more likely to buy from you!

Giveaway digital information - free (no postage) - reports, 
white-papers, how to’s, newsletters etc..

Giveaway in exchange for an email address..
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ADD VIDEO TO YOUR SITE
its a visual world
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Video viewing in USA in March 2011
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Add video to your website..

Youtube lets you upload them for free..
You can then embed them into your website.
This creates a link back to your website from youtube 
(plus other people can embed your video into their site)
If you have 2 or more videos on your youtube channel 
they are 51X more likely to be indexed on Google search.
There are loads of other ways to get video onto your site 
- this is a great place to start..
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36,940 views
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TESTING & TRACKING
You can’t improve what you don’t track.. 
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GOOGLE ANALYTICS

Free

Easy to install

The MOST thorough available

& has pretty graphs (for those of us that are visual :-))
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Here is a look behind a website of ours..
Womens5k.com
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THE POWER OF GOOGLE 
ANALYTICS

Where are your visitors coming from?
What Keywords did they use?
How long did they stay on your site?
Which pages did they visit?
Set your self measurable goals.
Test your ideas in almost real time - make 
changes and measure the results - fail fast!!
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Google Analytics is FREE..  
Use it!!
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ARE YOU ON GOOGLE 
PLACES YET?

86



Google Places - Top of the search results
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OVERVIEW
Keywords are king

Linking strategies

What a good site SHOULD do

Start becoming familiar with Social media sites

Get Google analytics installed

Google Places

If you only do one 10th of what we’ve talked about today 
you will be ahead of 99% of your competition!!
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NEED MORE?

Next workshop 25th May: How to be effective at e-
marketing..

michelle@michoninternational.com

simon@michoninternational.com

http://www.michoninternational.com

Follow us on Twitter ;-) @MichelleF & @becauseIhadtoo & 
Facebook - Michon International

Like us on Facebook - search: ‘Michon International’
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